Statement 7 : Growth Rates of Selected Items of the Selected 1,927 Public Limited
Companies According to Size of Sales, 1999-2000 and 2000-01

(Per cent)
SalesRange No. of Sales Grossprofits  Interest Operating Profitsbefore Tax provision Profits
profits tax retained
Comp 1999- 2000- 1999- 2000- 1999- 2000- 1999- 2000- 1999- 2000- 1999- 2000- 1999- 2000-
anies 00 01 00 01 00 01 00 01 00 01 00 01 00 01
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16
Lessthan Rs. 25 crore 810 -57 91 -46.2 - 02 -39 & & & & -11.7 -21.9 & &
Rs. 25 crore - Rs. 50 crore 306 19 06 -143 -111 7.6 20 & & & & 34 66 & &
Rs. 50 crore - Rs.100 crore 284 6.1 6.8 101 -157 27 74 463 -949 26.7 -765 250 -11.8 & &
Rs. 100 crore - Rs500 crore 411 9.5 95 105 54 6.8 43 193 80 255 110 2438 34 217 910
Rs. 500 crore - Rs 1000 crore 64 9.5 75 14 -45 - 5.6 36 -195 298 -84 6.9 14 592 -19.1
Rs. 1000 crore and above 52 161 135 124 129 108 117 136 139 108 162 258 7.8 22 219
Total 1,927 11.2 9.9 9.0 5.8 6.7 71 125 40 16.7 6.7 21.0 36 134 109
SalesRange Net worth Total Bank Grossfixed Inventories  Total net Exports Imports
borrowings borrowings assets assets
1999- 2000- 1999- 2000- 1999- 2000- 1999- 2000- 1999- 2000- 1999- 2000- 1999- 2000- 1999- 2000-
00 01 00 01 00 01 00 01 00 01 00 01 00 01 00 01
1 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32
Lessthan Rs. 25 crore -17.3 244 3.2 35 2.6 2.6 3.8 1.6 -81 51 -08 -18 -01 -44 -149 -44
Rs. 25 crore - Rs. 50 crore -7.3 65 49 35 7.7 104 39 51 -0.6 9.5 14 27 41 15 1.5 -20
Rs. 50 crore - Rs.100 crore 3.6 14 8.1 14 138 39 7.6 49 39 31 7.8 23 6.1 51 108 33
Rs. 100 crore - Rs500 crore 15.6 5.8 8.7 6.5 9.8 10.0 9.2 6.9 6.5 78 115 6.7 98 153 -49 31
Rs. 500 crore - Rs1000 crore 7.8 33 39 -25 24 6.9 6.3 15 171 25 6.9 10 102 132 179 133
Rs. 1000 crore and above 9.0 60 31 02 43 -27 89 59 114 85 6.0 50 243 369 122 135
Total 8.8 4.3 51 2.0 6.4 3.8 8.1 5.3 8.5 6.8 7.2 44 145 220 7.5 9.9

— Numerator negative or nil or negligible.

# Denominator negative or nil or negligible.
& Both numerator and denominator negative or nil or negligible.
Note : Sales Ranges are based on the Study Y ear 2000-01.



